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9P PEKTUBHOCTb
Efficiency

MpoAyKTUBHOCTb, NPON3BOAUTENIbHOCTb
b PeKTUBHOCTbL NMpoLecca

AloctaBKa n Kayectso
Viewability,

Targeting,
Completion rate,
Frequency overlapping,

9P PEeKTUBHOCTDb
Effectiveness

[1eMcTBEHHOCTb, Pe3yNbTaTUBHOCTb
9dPEKTUBHOCTb AENCTBUN

Crpaterna n AHanAUTUKa
Brand/Ad awareness,
Product consideration,
Cost per reach,
Effective frequency,
ROI, Sales




Efficiency

Kak (roe) gpenatb?

NoctaBKka u Kayectso
Adserving & Verification,
Set KPI’s,

DMP,

Test & Learn,
Partnerships,
Innovations

Effectiveness

YTto (c Kem) penatb?

Crpaterna u AHaAUTUKA
Brand lift,
Brand health tracking,
Single-source panel
& Modeling,
Cross-Functional teams,
External partnerships
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